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Summing up 2013

= Sales in line with last year but decreasing
profits

- Sales +1%
- Operating profit -5%
- Earnings per share 13.63 SEK (14.33)
= Financially challenging year but many

actions taken for future growth and
Improved competitiveness
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Development of the share

The development of the share compared to Large Cap index since 2013
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Dividend per share

The Board proposes unchanged dividend per share (SEK)
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Clear financial policy

Financial net debt well balanced relation to EBITA (billion SEK)*
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Composition of the Group 2013

Operating profit by product area (SEK)

LONGHORY
ad &

m Snus and snuff = Other tobacco products Lights

* Excluding Other operations, share of net profit in STG, and larger one-time items seskeske
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Lower result driven by tough competition and increased efforts

Strong category growth for both
snus in Scandinavia and moist snuff
in the US

Continued intense competition in
the value priced segment in Sweden

Weak volume growth for moist snuff

in the US

Increased investments in Swedish |

snus in the US ey
MSEK 2013 2012  Change ol [ {'s'm ;
Sales 4,868 5,049 3.6%
Operating profit 2,195 2,349 -6.6%
Operating margin  45.1% 46.5% -1.4pp
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Swedish market share affected by larger value priced segment

Market share by price segment in Sweden

January 2013 December 2013

- Premium - Value priced

Swedish Match market share by price segment in Sweden

95,2%  94.6%

73,6% 71,6%

36,7% 35,6%

I January 2013
I December 2013

Premium Value priced Total

Source: Nielsen LS
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growth

Focus on best product quality in all price
segments in Sweden

New R&D center established and important
progress made in the product development
portfolio

New, more efficient organizational structure
in Scandinavia

Targeted efforts in growth segments of the
moist snuff market

Continued work with developing Swedish
snus internationally

Actions for future profitability and long term
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Other tobacco products

Changed market environment for cigars but better trend for chewing tobacco

Weak US dollar resulted in negative currency
effects

Competition from a new deep discount
segment for cigars

Increased share of promoted products
generally for cigars

SURRANTEED
FRESH

|5 i, S |
oot ot

Good growth for Garciay Vega but volume
losses for White Owl

Strong year for chewing tobacco with a less
negative volume trend

MSEK 2013 2012 Change
Sales 2,564 2,661 -3.6%

Operating profit 1,029 1,161 -11.4%

Operating margin ~ 40.1% 43.6% -3.5pp
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Other tobacco products

Actions for future profitability and long term growth

= Cigars
- Innovations and product launches

- Adjustment of pricing on cigars
- Focus on production costs
- Improved distribution

= Chewing tobacco

- Continued focus on highest
guality and productivity
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Increased lighter volumes

Strong volume growth for lighters
Increased Cricket volumes in several
markets in Asia and Eastern Europe
Higher productivity

Weaker performance in some markets
for matches
Large currency impacts
Modest deterioration in total volumes
Slightly higher production costs

MSEK 2013 2012 Change
Sales 1,332 1,339 -0.5%
Operating profit 230 222 3.6%
Operating margin  17.3% 16.6% 0.7pp
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Actions for future profitability and long term growth

Continued focus on growing key markets :
for lighters Cricket

Establish presence in new markets for both '
matches and lighters

Focus on quality and productivity in
manufacturing

Leveraging our strong brand and extensive
distributor network to continue growing our
portfolio of complementary products in
Brazil

SOLSTICKAN

=

Fiat Lux disposable razor for the Brazilian market

Kok
SWEDISH MATCH




A way of strengthening our competitiveness

S
SWEDISH MATCH

Economic
responsibility

Environmental Employee
responsibility responsibility
"Delivering
growing and
sustainable profits,
mindful of the
world around us”

Societal
responsibility

Consumerand
marketplace
responsibility

Swedish Match’s Sustainability Report 2013 will be available on the company website from mid 2014 vk
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Regulation and authorities

EU USA

= New tobacco products directive = Ban on providing information on the

relative risk of tobacco products
= Snus continues to be banned

(except in Sweden) = Modified Risk Tobacco Product

application for snus
= Flavors and ingredients to be

regulated in Sweden = Scientific approach
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Estimated consumption of snus in Scandinavia

Million cans

Source: SMD Logistics and Swedish Match estimates seskeske
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Volume development for cigarettes and snus in Sweden since 1916

Cigarettes Snus
(million packs) - Cigarettes —SNnus (million cans)
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Source: SMD Logistics and Swedish Match estimates seskeske
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Volume development for cigarettes and snus in Norway since 2002

Cigarettes . Snus
(million packs) —Cigarettes ===Snus (million cans)

180 180

150 150
\

90 90

60 60

/
30 - 30

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

Source: SMD Logistics and Swedish Match estimates seskeske
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Especially younger Norwegian consumers discover the advantages of snus

® Men m\Women
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Source: IPSOS Sweden, market report 2013 sk
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In Norway smokers under the age of 24 have replaced cigarettes with snus

Share of population
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Source: Statistics Norway/The Norwegian Directorate of Health

SWEDISH MATCH



Snus and health

Lower health risks with using snus than with unhealthy eating habits and insufficient
physical activity according to the National Board of Health and Welfare

Tillstindens svarighetsgrad

Nationella I'Ikﬂlnjer For att kunna rangordna olika tillstand i forhallande till varandra gér So-
for Sj ukdomsfore bygg ande cialstyrelsen en bedémning av varje tillstinds svarighetsgrad. Svarighets-
metoder 2011 graden avgirs utifran hur stor risken dr for sjukdom, sankt livskvalitet

och fortida dod vid ett visst tillstand.

Tobaksbruk, riskbruk av alkohol, otillracklig Socialstyrelsen har delat in svarighetsgraden i fyra nivaer:
fysisk aktivitet och ohalsosamma matvanor ¢ mycket kraftigt forhdjd nisk

o kraftigt forhojd risk

o mittligt forhojd risk

® nagot forhéjd risk.

Stéd for styrning och ledning

De olika levnadsvanornas svarighetsgrad
Socialstyrelsens bedémning av de olika levnadsvanornas svarighetsgrad,
det vill siga risk for sjukdom, sankt livskvalitet och fortida déd, redovisas

i nedanstaende tabell.

Tabell 2. Svarighetsgrad fér respektive levnadsvana

Jlevnadsvana __ _ __ _____.]

(Dagigrokning_ _ _________

| Daglig snusning Nagot till mattlig ]

ﬁ Socialstyrelsen Riskbruk av alkohol (Keafig

Cillracklig fysisk akfivitet Kraftig
Ohalsosamma matvanor Kraftig
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Conclusion

= Intense competition in both Scandinavia and the US
= Long term efforts and clear strategies to improve competitiveness

=Snus is a growing category with a number of advantages over other tobacco
categories
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THANK YOU!
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