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SUMMARY OF 2015

Increase in sales and operating profit

Sales increased by 9 percent. In local currencies, sales increased
by 2 percent.

Operating profit from product areas increased by 7 percent.
In local currencies, operating profit from product areas declined
by 2 percent.

Basic EPS amounted to 14.48 SEK.

An eventful year
Significant growth of the snus markets in Sweden and Norway.
Stabilized market share in Sweden.

Volume record for cigars in the US.
Consolidation of distribution centers in Sweden.

Dissolution of the joint venture SMPM International.

Preparations for the IPO of STG.

Regulatory developments.
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MARKET SHARE DEVELOPMENT IN SWEDEN

Market share (%), value
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XRANGE

X RAN G E Market share for XRANGE,
4 weeks rolling (volume)

IS an innovative snus series at a competitive price.

XRANGE was launched in Sweden in April 2015.

7% -
6% -
5% -
4% -
3% -
e 2% -

1% -

UG N LA L A & e &
g ¥ » ¥V ¥ & O I F ¥ W
I N A SN NN N S| ST SR R

Source: Nielsen

Fokok

Swedish Match.




STRONG CATEGORY GROWTH IN SCANDINAVIA DURING 2015

The number of snus users exceeded one million
in Sweden for the first time
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THE WORK TOWARDS OUR VISION CONTRIBUTES TO PUBLIC HEALTH

Share of daily smokers in the adult population (%)
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MORE AND MORE REGULATIONS

En dversyn av tobakslagen -
Nya steg mot ett minskat tobaksbruk

ID-nummer: SOU 2016:14

Ansvarig: Socialdepartementet

Swedlsh tobacco company to challenge
FDA demands for warning labels

Swedish Match argues moist powdered tobacco product snus should not have to
carry warning labels, citing studies that say it is less harmful than cigarettes

Vill fa USA att
vdlja prillorna

Ekonomi

Swedish Match vilkomnar
skarpta snusforeskrifter

Livsmedelsverket har beslutat om grinsvirden for
bland annat bly i snus. Swedish Match vilkomnar
skidrpningen.
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Helse- og omsorgsminister Bent Hpie viste de ny innpakningene til snus og tobakkspakker, pa en pressekonferanse om fo
tobakksomradet. Foto: Vidar Ruud / NTB scanpix

Hoie vil gjore royk og snus kjedel

Like pakker med lik skrift, advarsler og farger skal forhindre at barn og unge fristes til & be
tobakksprodukter.

Forslaget: Gom
snuset i butlken
;:5-.-_.;“;.-;5;_: -
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AMGELICA ENGETROM, 30,




REGULATION NEEDS TO ACKNOWLEDGE RELATIVE RISKS

Tillstandens svarighetsgrad

Nationella rlkt"njer Fir att kunna rangordna olika tillstand i forhallande till varandra gér So-

for Sju kdomsfore bygg ande cialstyrelsen en bedémning av varje tillstinds svarighetsgrad. Svarighets-
graden avgdrs utifran hur stor risken dr for sjukdom, sinkt livskvalitet
metoder 2011 och fortida dod vid ett visst tillstind.
Tobaksbruk, riskbruk av alkohol, ofillrécklig Socialstyrelsen har delat in svarighetsgraden i fyra nivaer:
fysisk aktivitet och chalsosamma matvanor o mycket kraftigt forhdjd nisk

e kraftigt forhaid risk
o mattligt forhojd risk
e nagot forhijd risk.

Stéd fér styrning och ledning

De olika levnadsvanornas svarighetsgrad

Socialstyrelsens beddmning av de olika levnadsvanornas svarighetsgrad,
det vill siga risk for sjukdom, sinkt livskvalitet och fortida dod, redovisas
i nedanstiende tabell

Tabell 2. Svanghetsgrad fir respektive levnadsvana
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.| Daglig snusning Magot till mattlig :

ﬁ‘ Socialstyrelsen WL Lo S— R
Ofillrackhig fysisk akiivitet Kraftig
Ohédlsosamma matvanor Kraftig
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SWEDISH MATCH’'S SNUS STORES

Are

Opened in March 2016

Stockholm
Opened in December 2013

Strémstad
Opened in March 2014

GoOteborg
Opened in June 2015
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SNUS EXPANSION CONTINUES IN THE US

Market share for General, Category growth by quarter
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TEST LAUNCH OF ZYNNT IN THE US

Sales in test stores, cans/store/week e A BT e Y e R

pouch product without tobacco.
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LAUNCH OF CHEW BAGS IN SWITZERLAND

Imports of smokeless products, volume

2004 2005 2006 2007 2008 2009 2010 2011 2012

Source: Swiss Federal Customs Administration
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— CHEW BAGS —
ORIGINAL

Dieses Tabakerzeugnis kann lhre Gesundheit schadigen
und macht abhéngig.

Ce produit du tabac peut nuire & votre
santé et crée une dépendance.

Questo prodotto del tabacco pud
nuccere alla tua salute e provoca
dipendenza.
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MORE RESOURCES BEHIND PRODUCT DEVELOPMENT AND Ré&D

Innovative new products and product concepts Product quality and continuous improvement
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FDA APPLICATIONS FOR GENERAL SNUS IN THE US

Applications to the US Food and Drug Administration (FDA)

Application for a Modified Risk Tobacco Product (MRTP) FDA’s decision is
classification for General snus expected during 2016

Application to commercialize new snus products with the

General brand through the FDA premarket tobacco application Application approved
(PMTA) pathway
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PRODUCT APPLICATIONS FOR GENERAL APPROVED BY FDA

® Swedish Match is the first and only “Assuming persons who would have used other US
tobacco company in the US to have smokeless tobacco products use these product instead,
such an approval from the FDA an individual using these products with reduced

nitrosamine levels could decrease the excess cancer risk
by 90 percent compared to use of moist snuff, 67
percent compared to use of chewing tobacco, 38 percent
compared to use of US-style snus, and 92 percent
compared to use of dry snuff.”

FDA, November 10, 2015
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