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Strategic direction
)
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%o d Swedish Match is a global Group
> - with a broad offering of market-
leading brands in smokeless
tobacco products, cigars, pipe
tobacco and lights products. The
share is listed on the OMX
Nordic Exchange in Stockholm.
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Swedish Match 2007
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Swedish Match 2007

Corporate headquarters
Stockholm, Sweden

North America Division
Richmond, Virginia, USA

M Top 10 markets
B Top 15 markets

Other major markets

International Division
Valkenswaard, Netherlands

| North Europe Division
Stockholm, Sweden
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Swedish Match company history

Acquires: Delisted
64% of from
i General Cigar NASDA
Svenska Tobaks AB leigefkﬂgltr?\e Acquires: (Premium Cigars) . Q _
1915- 1992 Distribution Distribution Acquires: Acquires:
EXChange and company in company in cigar business Hajenius /
\ IV on NASDAQ Australia South Africa InUS Oud kampen
1996 1998 2000 2002 2004 2006

1997 2001 2003 2005 2007
J V Acquires: Acquires: Acquires: Acquires: Acquires:
Match BAT/Rothmans Distributi(_)n remaining Ci_gar
Svenska Tandsticks AB business in South African company in holding in business
1917 - 1992 Bulgaria, India Pipe Tobacco Slovenia General in E(ijrgge
and Turkey operations Cigar an
Divests: Dry snuff Divests:
Cigarette operations in Match
operations CoEntlnentaI businesses in
_ urope a number of
Acquires: Distribution markets,
General Cigar's  company in ltaly incl. Arenco

operations of
machine made cigars
in the US,
El Credito, and
Leonard Dingler
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Shareholders

The share is listed on the OMX Nordic Exchange in Stockholm
(SWMA)

December 31, 2007 .
eeermber Main shareholders:

Outside Parvus Asset Management 10.3%
Sweden Wellington Management Company 9.8%
Morgan Stanley Investnment Mgmt P

Swedbank Robur Funds 2.3%

SHB/SPP Funds 2.0%

SEB Funds 1.6%

Nordea Funds 1.3%

Third Swedish National Pension Fund 1.0%

Sweden The Child_ren’s Investment Fund 1.0%

Govt of Singapore Inv Corp 1.0%

Total* 35.8%

* Percent of share capital excluding Swedish Match shares held in Treasury.
Source: VPC (official registry) and SIS Agarservice AB
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Sales 2007

Percentage split by product area, SEK

Other operations 20% ‘ ‘ snuff 26%
Lights 12%

Pipe tobacco /% 'f‘.'

Chewing tobacco 8% %"‘*’ | Cigars 27%
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Sales growth led by Snuff and Snus , cigars

Five year comparison of sales

2003 2004 2005 2006 2007

mSnuffand Snus = Cigars mChewing mPipe mLights
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Operating profit growth led by Snuff and Snus , cigars

Five year comparison, operating profit
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Organization

President
& CEO

T

Group Finance & IT< |’ Legal Affairs _
| Group Human Resources ¢ » Corporate Communications
~ Senijor Executive Advisor

North - North
Europe America
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Snuff and Snus
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atch Maintains a leading position in the Scandinavian
t and in South Africa. In North America, Swedish Match
major players in the growing value priced segment.

Major branas
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’ Mh ‘Iatch is‘he world’s second largest producer and
distributor of cigars and cigarillos. The Company maintains a
leading position in the US market for premium cigars.
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Chewing tobacco

WK

Swedish Match is the largest
player in the US market for
chewing tobacco.
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Pipe tobacco and accessories

Swedish Match is one of the
world’s largest producers of
pipe tobacco.
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Swedish Match maintains a strong position in a
number of markets for matches. The brands are
mostly local and very strong in their respective
markets.

Swedish Match is a key player in the
International market for disposable lighters.
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Our core values

“Communication

"Teamwork

"Trust

"Innovation

“Recognition
“Growth
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