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Scandinavia Sales ïour mission

To reach out with our products and 

brands to customers and 

consumers in Scandinavia in the 

most efficient way to ensure solid 

long-term profitability
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Organization

President 
& CEO 

Smokefree
Scandinavia 

Sales
US Sales

Swedish Match
International

Other 
Operations

Group Finance & IT
Group Human Resources

Legal Affairs
Corporate Communications

Sales
Sweden
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Norway

Travel Retail/
Horeca

Business Control
Human Resources

Business Support
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Market overview
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Market development - volumes (SE, NO, and TR)

Source: Swedish Match estimates; Nielsen 4w data for Norway; Nielsen 2m data for Sweden
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Norway efforts have delivered positive results
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The Lab Series 01/02 ïa new attractive brand
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Some of our Category Captain positions in Sweden

http://www.statoil.se/MAR/SVG01184.nsf/fs/start
http://www.privab.se/main.html
http://www.pressbyran.se/pbweb/pressbyran.nsf

