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Business environment T US moist snuff

Total moist snuff category

Moist snuff volume growth has slowed and is Category declined in most recent 4 week
being driven solely by P/V period and trend is down since Altria
acquisition of UST

Category volume trend Category % change vs. YAG
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Millions of cans

Business environment i

US moist snuff

Premium & Price/Value

P/V continues to close the gap to Premium
and now represents 50% of category volume
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Premium decline despite price rollback. Altria
price/value declining rapidly due to Rooster
withdrawal, Husky price increase and reduced
promotions

Volume % Change vs. YAG
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Moist snuff category share trends 1 latest 4 weeks

Latest 4 weeks share by brand

All Other Timber Wolf

6,0%

Red Seal

5.4% Longhorn
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Kodiak
4,3%

Copenhagen
21,5%

Grizzly
26,7%

24.5%

Source: Nielsen ending 10/03/09
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Latest 4 weeks volume change vs. YAG
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Snus category trend in the US
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Thousands

| A cCategory growth through June due to expansion of Camel snus from 20 to 100 thousand stores

A Altria and Swedish Match have Marlboro and Triumph in limited test markets

Source: Wn ending 10/03/09
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General snus
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A Test market expanded from 100 to 500 stores in 2009
A Primarily in premium cigar outlets but 2009 expansion included entry into smoke shops

| A Average weekly turns per store at significantly higher pace than competition
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